
KEY FINDINGS

• The majority of the Spanish population does not perceive the links between ecosystems, biodiversity and wellbeing.

Based on an online survey, the Spanish population believes that the degradation of ecosystems and its biodiversity

losses are problems that do not affect them, and they do not know what role they should play as citizens to address

these issues and provide a solution.

• The SNEA communication strategy has been planned from the beginning in parallel with research to create a dialogue

between researchers, decision makers and the general public. The impact of the SNEA on public awareness is increasing,

and its concepts and theoretical frameworks are taking root in society.

• The information we receive daily regarding the conservation of ecosystems and its biodiversity will be valuable if people

are able to apply it in their daily lives. Messages proposed based on the SNEA follow this direction.

• Environmental education implies new ways of seeing, thinking and sustainable acting in relation to the consumption of

goods and services in the economic system based on ecosystems and its biodiversity.

SNEA COMMUNICACION STRATEGY  

The general aim of the communication strategy is to build a social

network around the vision of nature conservation as a necessary

action for human wellbeing. Therefore, the focus of this strategy is

to attempt to overcome the social perception of nature conservation

as something elitist or exclusive and build a shared vision of the

vital links between human needs and nature conservation.

To achieve this general aim, the SNEA communication strategy

has set the following objectives:

• Coordinate internal communication elements that allow

proper scientific exchange between the research teams

involved in the project under the integrated and inclusive

framework of the Millennium Ecosystem Assessment.

• To bring the development of the SNEA to the attention of

stakeholders and listen to their needs and contributions

regarding ecosystem services to ensure that the results

will be useful to them as well as taking into account the

different actors involved in or dependent on ecosystem

services.

• Develop external communication tools tailored to the

needs of different target audiences or stakeholders as well

as innovative formats and channels for the dissemination

of the results of SNEA in different social spheres, such as

the media, school communities, NGOs and social

movements.

• Characterize the messages that define the approach of the

project regarding the human-nature relationship as well as

building a graphic identity for the project and amplifying

its messages through existing channels and networks.

• Contribute to the international dissemination and

projection of the Millennium Assessment (included the

participants in the Sub-global Assessment Network) and

other national and international collaboration channels

associated with the project. 

• Increase the interaction and information flow between the

scientific community, policy-makers, businesses and society

in general to improve decision making in the management of

ecosystems according to the project's objectives.

According to these objectives, the approach regarding the

message on ecosystem services moves away from the classical

conservationist view and attempts to construct a message that

includes the interaction between society and nature and chooses

not to present the usual catastrophic vision linking the everyday

life of people with their environmental impact. The message

content is focused on the contribution of ecosystem services to

wellbeing, revealing its high social importance. It is a positive

message, offering the chance to appreciate the relationship

between the conservation of nature and a human lifestyle that is

possible and worth living.

WHAT IS THE SPANISH PUBLIC´S CURRENT UNDERSTANDING OF ECOSYSTEM
SERVICES AND HOW CAN WE COMMUNICATE OUR MAIN RESULTS? 

From theory to action
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SNEA COMMUNICACION PLAN  

The actions that derive from these objectives and this approach

are threefold: i) generic public communication elements; ii)

communication tools, participation and education tailored to

different specific population segments (e.g., political and

technical staff, students, scientists, NGOs and social

movements); and iii) the organization or participation in events

(e.g., workshops, conferences, meetings, forums). These

actions are contained in the SNEA Communication Plan:

I) Generic public communication elements:

• Website: www.ecomilenio.es.

• Facebook: Ecomilenio España.

• Quarterly Newsletters: quarterly newsletters mailing.

• SNEA video.

• Ecosystem videos (available on web site and SNEA

YouTube channel).

• Brochures.

• Other materials: Postcards, notebooks, etc.

II) Specific public communication elements:

a) SNEA Reports: Results and Synthesis. 

b) Teaching materials.

i) Teachers guide.
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Box 7.1 Main comunications impacts of the SNEA

The Plan has developed a two-way communication for evaluation. First, there is an internal assessment based on the
monitoring and implementation of evaluation criteria. Second, there are specific assessments of each of the elements
of the communication plan:

a) The resources applied in the field of formal education are subjected to their own method of evaluation, designed
within the materials. 

b) The website offers an analysis system from Google Analytics that allows us to track web visits. Thus, it is possible
to determine how many times materials have been downloaded, which currently cannot be evaluated because the
materials have been freely disseminated. From its launch, until September 1, 2013, the website received 30.066
unique visitors and a total of 43.068 visits to 101.576 pages.

c) There are 231 subscribers to the newsletter. It also receives 2.125 visitors from the web.
d) There is a separate display counter for videos. They have been viewed 15.680 times.
e) The impact of the project in the media has been monitored, which is also reflected in the SNEA media section of

the website, where a total of 158 appearances in the media are posted.
f) The NEA had 522 friends in Facebook as of 01/09/13. 

Figure 7.1 SNEA website: www.ecomilenio.es
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ii) Slide presentation.

iii) Posters: one general poster identifies the

ecosystem services associated with different

types of ecosystems and another poster is

specific to urban ecosystems (See pages 13.

Figure 3)

c) Stakeholder surveys: providing the basis for a

participatory process for the construction of future

scenarios.

d) Communication materials for the Thematic Workshop

on future scenario construction.

CEPA FRAMEWORK

The CEPA (Communication, Education and Public Awareness)

toolkit has guided the framework for the design of

communication interventions in the SNEA. It is promoted by the

IUCN as a proposal for improvement of the communication of

biodiversity conservation as part of the work program of the

Convention on Biological Diversity. This toolkit includes a wide
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Figure 7.3 Elements of the SNEA communication strategy under the CEPA
framework, committed to the use of different tools to achieve its goals
synergistically.
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range of social instruments, such as information sharing,

participatory dialogue, education and social marketing, to

highlight common interests for the stakeholders and to manage

change (Hesselink et al., 2007). 

The CEPA strategic model is the framework for the design of

social interventions and is clearly a key tool for achieving social

change. However, although it has come a long way, there are

significant challenges ahead. One of these challenges is

increasing the involvement of those less-sensitive sectors and

social groups in the collective design of future scenarios that are

more committed to sustainability.

COMMUNICATION OF SCIENTIFIC MESSAGES: 

NEW TARGET GROUPS FOR ACTION

Since its initiation, the SNEA has created a specific strategic line

of communication that aims to bring the project objectives to its

various stakeholders (e.g., political and technical staff,

environmental organizations, businesses, social movements)

and the research teams who are developing the scientific work

and searching for a new type of relationship between science

and society. This science-society interface is about building

bridges and breaking down barriers between the world of

researchers, decision makers and the general public.

Communication is planned in parallel with research, considering

the opening of various channels and communication elements

(e.g., websites, social networks, quarterly newsletters, surveys,

posters, videos) to reach different target groups to be very

important. The first step has been to introduce the concepts and

results of the project among social sectors with some degree of

expertise on the subject. At the same time, the information

generated by these social sectors is collected to be taken into

account in the assessment. This priority given to communication

aims to achieve the principles of legitimacy, credibility and

relevance in the Spanish NEA, as recommended by the

international process of the Follow-up to the Millennium

Ecosystem Assessment.

There is a clear projection of the SNEA to society to generate a

dialogue between different social groups whose interests or

decision-making capacity are bound in ecosystem conservation.

The aim is to generate messages to involve the general public in

the project’s objectives.

EDUCATION AS A POSSIBLE ANSWER

The SNEA has provided the design of teaching materials for

different educational levels and profiles of students in

universities and during secondary education and at other levels

(Figure 7.3) It is intended that teachers and environmental

educators will play a key role in spreading the concepts, results

and achievements of the scientific research project to all areas

of environmental education. An educational workshop was

designed according to various activities that facilitate the

learning process among students based on the objectives of the

SNEA. The basis of the workshop is a presentation in the

classroom, including a program involving various educational

activities, work groups, discussions, games, and additional

resources designed under the project, such as the

aforementioned posters and videos. The workshop is designed

so that educators can adapt it in one-to-three hour-long

sessions, according to their needs. To facilitate the circulation

and application of the workshop, all of the materials that have

been produced are available to teachers and the interested

public from the website.

Environmental education implies new ways of seeing, thinking

and sustainable action in relation to the consumption of goods

and services within the economic system arising from ecosystems

and its biodiversity.

We need to connect to a movement of informed and trained

people who can adopt this critical attitude and are committed to

the creation of new lifestyles based on the search for human

wellbeing. Thus, the quality of life would be based on the search

for new ways to enjoy life and maintain the ties that bind us to

natural systems.
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Figure 7.4 Educational materials available for download at the website
www.ecomilenio.es.
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PUBLIC AWARENESS

The Eurobarometer surveys conducted in 2007 and 2010 by the

European Commission on the attitudes of Europeans towards

Biodiversity provides an excellent picture of the social situation in

Europe and in Spain and is an essential reference during the

initial stages of designing a communication intervention for

environmental communication.

It may be observed from the great quantity of data collected

by the Eurobarometer in 2010 that a significant percentage of the

Spanish population (70%) has occasionally heard the term

biodiversity, but it is noteworthy that only 39% know what it

means. Other suggestive data indicate that only 24% of

Spaniards believe that current biodiversity losses have a direct

effect on their daily lives, while the majority, 78%, believe that

they will not be affected by this problem or that it will have only a

slight impact on the future. It is also of note that 97% of

Spaniards agree that nature and biodiversity are a source of

wellbeing and quality of life, and 92% indicate that they are

essential for the production of goods and services to society. On

the other hand, only 34% of the Spaniards report having made

any effort to protect biodiversity.

As indicated by the report of the Observatory for Sustainability

for Spain in 2011, the International Year of Biodiversity did not

help to change this trend. Instead, this report shows that a change

in the applied strategy is urgently needed. If a disease progresses,

it is urgent to alter the treatment and medication that is being

applied. There is therefore a major challenge regarding identifying

and implementing new strategies to involve the population in this

task. It seems clear that the present social situation in Spain has

relegated many environmental messages to the background in the

media. These messages have lost their social presence and

capacity to raise awareness.

Communication techniques are more effective when they are

more active and participatory and when more senses are involved

in the process of the transmission of information. The

environmental information we receive will be valuable when

people are able to apply it in their daily lives, to build sustainable

consumption patterns.
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In this context, we may move toward the use of ecosystem

services linking nature and society. People tend to consider the

conservation of ecosystems as something that is relevant only to

scientists and conservation associations, who are considered

social elites who are quite separate from their own interests and

concerns. The population can identify with very specific

campaigns linked to the conservation of flagship species (whales,

bears, lynx). However, they are still far from understanding and

participating more actively in global visions to address these

problems. This is the current challenge.

PARTICIPATION IN ACTIONS 

Participation is the basis of social action and intervention. For this

reason, one of the main objectives of the SNEA communication

strategy has been to promote social networking and the

involvement of organizations and individuals in the project’s

objectives. It is essential to encourage involvement and

participation to achieve this objective, particularly among those

entities and actors who share the same vision for action in

relation to the management of the capacity of ecosystems to

generate services. Therefore, SNEA communications are open and

adapted to different possibilities for relationships between social

agents.

A survey carried out among one hundred entities identified the

degree of interest shown by several social sectors in the project.

Among the obtained responses, it was interesting to find that the

major concerns stakeholders in the SNEA regarding the impacts

on ecosystems reflect a priority interest in the changes in land

use. This equates to the results shown in the chapter on the

evaluation of the direct drivers of change.

This study shows that 92% of the organizations who responded

to the survey are willing to be a part of the SNEA. More specifically,

these collaborations would take the form of subscribing to the

newsletter of the SNEA (78%), writing an article for the newsletter

(36%) or broadcasting via communication channels (58%). Even

more gratifying, 50% of these organizations would be willing to

establish a permanent working group to go into greater depth

regarding ecosystem services or the definition of future scenarios.

There is a great potential for involving entities that share the same

goals, which could be the basis for changes being proposed by the

SNEA.

The participatory definition of possible future scenarios for

ecosystem services and human wellbeing is certainly one of the

challenges faced in this respect (see Chapter 8). The joint

construction of future scenarios has generated dialogue on trends

in ecosystem services and the potential for change in society

towards sustainability, building proposals along these lines that

can have greater impact and social acceptance.

The participation of stakeholders was very satisfactory, as it is

showed in the following data.
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